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D gital Stories
Usua”g told in first person: se|1c~reve|ator9

Brief: usua”g 2-3 minutes ]ong

Photos more than moving image (though both can be
used)

. Souncltrack O]CtCI"l 8ClClS moocl ancl meaning

Participatorg media with a focus on process and
Communitg building




37 e i B et ek it sl i - & 5 i i P et 2.

Sources/ lnsPirations

. Center for Digital Storgte”ing (CDS):

www.storgcenter.org

Ruben Puentadura:
www. hi ppasus.com 7 rrpweblog
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. Introduction to Digital Storgtclling (Day1, 9:00-10:15)

. Story Circle (10:30-12:00)

: 5crithriting and revision (1:00-%:30)

. Voice-over recorcling using Garagebancl (3:30-5:00)

. Visual communication; Image gat]ﬁering and ecliting (Aﬁerliglﬁt)

5 Digital story Polishing (3:30-4:%0)
. Public showing (4:30-5:30) g

Provisional Schedule
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(Day 2, 9-11)

. Video ecliting with iMovie on iPad: the basics (11-12:30)
; Digital story construction: to rough cut (1:30-2:30)
. Video ecliting with iMovie on iPad: rouglﬁ cut to final cut (2:30-

5:50)
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e Fimc your message/ own your insight

L Fine your hook

Stel:)s of Digital Storyte”ing |
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L Flear your storg
. See your storg

: Compose your storg
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1. Find your message

. What's your |<69 idea?
. W’]H do you NEED to tell this storg?

. Who’s your audience? Whg do theg NEED i

hear this storg?

= Why do you need to tell this story NOW?




2. Find the hook
(the Feeling, the moment)

. What will engage your audience throughout the storg?

(a dramatic question, a Problem to resol\/e, a scene of

chang@)

. Asyou tell this story, what Feelings C!Dush the story

Forwarcl’? Wha’c feelings make it har to share ’the storg’?

: What clﬂangecl For youas a result o1C this storg? ¢ i

you help us see, hear, feel the moment when things

changed’?




R R Ay -

2 iear your story:

recognize the importance of your volice

Voice: an invitation to intimacg; a guarantor of
authenticitg

Di8|OgU€: PCF‘FOFIT!BtiV@ energg

Soundtrack: emotional suPPort
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D oce your storg

lmages can. ..
te” a complementary story
oger meta[:)hors

set mood

. Avoid literalism: usinga Photo for every noun

Consider using Portions of a single image
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3 Compose your storg

Pace: use pauses & changes n temPo to create Peak moments

Consicler usinga storgboarcl to shape your storg’s arc

Economy

use all modes of communication: words and silence) image (inclucling
text) and blank (or black) screen

less is more: don’t use words and images to express the same idea
at the same time

let viewers collaborate in making meaning

non~l:>rescriptive norms: 250-300 worcls, 15-20 imagesj 2-3 min
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5 Digital story Polishing (3:30-4:%0)
. Public showing (4:30-5:30) g

Provisional Schedule

e S T e e et

(Day 2, 9-11)

. Video ecliting with iMovie on iPad: the basics (11-12:30)
; Digital story construction: to rough cut (1:30-2:30)
. Video ecliting with iMovie on iPad: rouglﬁ cut to final cut (2:30-
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ot bg aPPreciating something about the storg

; Take notes For s‘corgte”er on your riglﬁt

. Timing: 10 minutes/l:)erson; roughlg 5 min te”ing, 5 min feedback

Stosy Circle Guidelines

Listen deeplg; don’t interrupt the storgte”er b
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Remember that the storyteller owns the story: consider
beginning comments with the Phrase) “If this were my story’

. Avoid repetition of comments (use snaps, ASE aPPlause, other)

Maintain conﬁdentiali’cg




